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Abstract
 The purpose of this study was to discover if the creation of handmade 
zines will continue in the future despite the barrage of digital options for those who de-
sire to self-publish. A case study was conducted by interviewing participants from the 
zine-making community, who shared their thoughts and insights on the medium. The 
participants responded to questions about the value of zines to society, their personal zine 
collections, their digital publishing spaces, and where they thought zines were headed. 
The results of this study found that zines have historically been proliferated for various 
reasons, and through this have manifested distinct value through the decades. Those who 
makes zines today continue to create such value, which suggests that the medium will 
continue in the future.
Chapter One
Purpose of the Study
A zine is a noncommercial, handmade miniature magazine or comic book, usually 
dealing	with	subculture	specific	issues	such	as	feminism,	politics,	art,	music,	or	personal	
interests.  Zines are icons of the do-it-yourself movement, and embody a cultural desire 
to express oneself, and communicate with others who share similar interests. During 
their peak in popularity in the 1990’s, zines enjoyed a reputation as an important tool for 
communication within subcultures such as punk rock, feminism, political groups, comic 
book enthusiasts, and various fan bases. In a pre-internet world, zines were an extremely 
powerful means to connect like-minded people and express ideas that varied from the 
mainstream.
As the years passed and the power of the internet grew, the relevance and atten-
tion paid to zines waned. Books moved to e-readers, magazines to websites, and zines to 
blogs. But can blogs and e-zines communicate the original intent of the self-publishing 
movement? Zines are made by hand, often with limited resources and commonly low-
run, while blogs can be words typed into website templates and instantly published to the 
entire	globe.	Can	zines	be	translated	into	a	digital	form	without	losing	their	efficacy,	or	
will zines continue to be hand made and hand-distributed? 
For those who make zines, their hand-made quality is a cornerstone of their ex-
istence. If zines were to make the move to a completely digital platform, the physicality 
of their existence would be lost. Zines are more than just the ideas within, but also each 
distinct decision that is made about how to present the content, what materials to use, and 
how many to duplicate. If the content becomes digital, is it the same zine?
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Significance of the Study
These questions directly relate to the issues the traditional publishing world is fac-
ing	today.	As	digital	communication	becomes	easier,	cheaper,	and	more	efficient,	printed	
works must adapt to stay relevant. For books and magazines, this has meant a move 
towards pixels, rather than print. Though many still prefer the look and feel of physi-
cal	books,	digital’s	efficiency	is	undeniable--same	content,	different	carrier.	Yet,	zines	
differ from long-run books and magazines in many ways. Zines are self-published (i.e. 
hand made) and communicate separately from the mainstream culture of traditionally-
published works. In some ways it would seem that this would make them more apt to 
translate to blogs--anyone can make a blog, and “self-publish” in their own right. Yet, the 
physicality of the zine may not transfer successfully online. 
Discussions concerning the relevance of print in an expanding digital realm are 
characteristic of the current period in time. Perhaps in the future, digital will be fully 
embraced and print will be nothing more than nostalgia, but for now the worth of print 
versus digital is an important issue that affects the graphic communication industry. 
Interest in the Study
The interest in zines stems from an interest in subculture expression and self-
publishing. The idea of people crafting printed works with their hands is extremely 
fascinating, an individual endeavour fueled by a thirst for self-expression and the desire 
to be understood. The power of self-publishing, and the popularity of this ideal in our 
current age, is extremely interesting. People connected through art, music, and ideas is a 
concept that translates well to the advent of the internet, and discovering whether or not 
certain aspects of the do-it-yourself printed culture will continue to adapt and change as 
more publications move online is indicative of larger trends. 
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Chapter Two 
Literature Review
Print Moves Digital 
Over	the	past	several	decades,	the	shift	from	print	to	digital	has	created	difficult	
circumstances for traditional print industries. The ubiquity of the Internet has changed 
the landscape irreversibly, and many who have not conceded to digital, have lost busi-
nesses because of it. Newsweek Magazine, which was founded in 1933, folded their print 
department in October of 2012—citing “declining advertising revenue and subscribers” 
as their main struggle (Bercovici, 2012). Newsweek Magazine’s fate is an allegory of the 
grapple between print and digital, and serves as a warning to many traditionally printed 
industries: to either adapt or be left behind. 
Zines
A zine is a noncommercial, handmade miniature magazine or comic book, usually 
dealing	with	subculture	specific	issues	such	as	feminism,	politics,	art,	music,	or	personal	
interests. These small self-published works can “[range] from anywhere from Xeroxed 
handwritten rants and cut-and-paste collages to professional design and offset printing,” 
and “possess some of the most intelligent, political, and outrageous writing today” (Green 
& Taormino, 1997, p. xi). 
As Mark Todd and Esther Pearl Watson detail in their book, Whatcha Mean, 
What’s A Zine?, zines are: “cheaply made printed forms of expression on any subject. 
They are like mini-magazines or homemade comic books about favorite bands, funny 
stories, subcultures, personal collections, comix anthologies, diary entries, pathetic report 
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cards, chain restaurants, and anything else” (2006, p. 12). The content of zines is non-
specific	to	its	definition,	and	are	created	purely	as	a	form	of	expression	for	the	writer	or	
editor.	They	are	decidedly	noncommercial,	often	resulting	in	a	profit	loss	for	whomever	
the creator may be, and exist “to provide an outlet for unfettered expression and a con-
nection to a larger underground world of publishers doing the same” (Duncombe, 1997, 
p. 14). Zines often represent a strong aversion to the societal “mainstream,” and serve as 
a way to connect like-minded people. In Notes from Underground: Zines and the Politics 
of Alternative Culture, Stephen Duncombe characterizes the importance of zines to those 
in the margins of society:  “In an era marked by the rapid centralization of corporate me-
dia, zines are independent and localized, coming out of cities, suburbs and small towns 
across the US, assembled on kitchen tables. They celebrate the every person in a world 
of celebrity. Losers in a society that rewards the best and brightest” (1997, p. 7). He de-
scribes further than zines carry “within them honesty, kindness, anger, [and] beautiful 
inarticulate articulateness” (1997, p. 7) that is unmatched by commercial, mainstream 
publications. 
The History of Zines
For as long as those with dissenting opinions have had access to printing presses, 
versions of zines have existed. Duncombe positions zines as “the most recent entry in 
a long line of media for the misbegotten, a tradition stretching back to Thomas Paine 
and other radical pamphleteers, up through the underground press of the 1960s, and on 
towards the Internet” (Duncombe, 1997, p. 15).  In The Little Magazine: A History and 
a Bibliography published in 1947, the authors illustrate an uncanny similarity between 
self-published works of the early 20th century and modern-day zines: “A little magazine 
is a magazine designed to print artistic work which for reasons of commercial expediency 
is not acceptable to the money-minded periodicals or presses. Acceptance or refusal by 
commercial publishers at times  has little to do with the quality of the work” (Hoffman, 
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